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Message from the Chair
The need for Evergreen’s work of bringing communities and nature together for the benefit of
both is stronger than ever. The year 2006 was galvanizing on many fronts, not only for the
healthy growth of Evergreen’s work, but for the tremendous surge in public concern about
climate change and our heating planet.
At this time, when our relationship to nature is often reduced to tonnes of carbon dioxide
emitted or average annual temperature increases, the idea of bringing individuals together to
restore nature’s place in daily urban life represents a practical, achievable blueprint for the
responsible care of the earth.
It is more than 10 years now that Evergreen’s Learning Grounds has been developing innovative
programs, creating year-round healthy and creative learning environments. Thanks in large part
to a wonderful team of associates in Vancouver, Edmonton, Winnipeg, Waterloo, Toronto, Ottawa,
Montreal and Halifax, demand for Learning Grounds programs continues to grow.
The nurturing of nature in our cities offers a path to explore, connect and develop shared values
around our health, recreation, education and culture. Testimony to this is our Common Grounds
program conserving natural and cultural landscapes, restoring degraded environments, and
protecting green spaces. It has grown into one of Canada’s leading stewardship grant providers.
Our work at Toronto’s Don Valley Brick Works is a shining example of how these interests can
interconnect in one project. Last year’s announcement by the Federal government to support
the Evergreen Brick Works project with up to $20 million has put us in the enviable position
of having the backing of all three levels of government. The Ontario government has pledged
$10 million and the City of Toronto remains our primary partner in developing the site. With
$36 million raised toward our campaign goal of $55 million, we are getting much closer to
realizing our vision of an environmental cultural centre that educates and inspires people to
become more active, ecologically minded citizens looking to tread more lightly on the earth.
Thanks to everyone—our staff, our volunteer board and capital campaign cabinet, our many
committed volunteers taking action in their communities, and our generous sponsors and donors.
We thank you all for your tireless efforts and support. You have helped build Evergreen into an
internationally recognized facilitator of sustainable, creative change in our urban environments.

George Dark
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Letter from the Executive Director
With global warming, melting ice caps and disappearing animal species on the minds of
Canadians, many are coming to recognize what Evergreen has preached for more than 15 years:
nature isn’t a destination, it’s where and how we live our lives.
The year 2006 was a time of expansion for Evergreen. First, in September, we opened a new
office in Calgary. Evergreen has been active in Alberta for many years, but given the tremendous
amount of development currently consuming green space at alarming rates, we set up shop to
work with established local groups to protect and restore natural habitat within the city.
Evergreen’s capacity to fund initiatives has also expanded. Indeed, we have quietly become one
of the largest funders of urban greening programs in Canada. Last year, the Toyota Evergreen
Learning Grounds program distributed $265,460 in grants to 132 schools across Canada while
our Common Grounds program awarded $460,000 to 86 groups, for ecological restoration and
community gardening projects.
The Don Valley Brick Works is also closer to becoming the dynamic, Toronto landmark we
envision. We made great strides with our fundraising efforts in 2006, completed our preliminary
master plan, and hired Joe Lobko Architect Inc and du Toit Allsopp Hillier as lead architect and
lead landscape architect respectively. Perhaps most excitingly however, was the tremendous
response we received to the Brick Works community programs. Ongoing events and educational
programs at the site drew more than 5,000 people to enjoy walking tours, workshops and
activities with experts in photography, urban naturalization, arts, Aboriginal culture, yoga,
rappelling and healthy living, among others. This response is encouraging indeed, and gives us a
taste for the potential of this project and what it can offer.
I feel fortunate and proud to work with all those who have built and supported this organization
to become one of Canada’s most innovative and exciting forces for change. Thank you all for
your continued support and belief in our work.

Geoff Cape

Evergreen Common Grounds
is a national service working to conserve natural and cultural
landscapes, restore degraded environments, and protect spaces
for open-air recreation, education and enjoyment. What started in
1991 as a Toronto-based tree-planting initiative, has grown into
a national program supporting and encouraging the protection,
restoration and stewardship of Canada’s common grounds from
coast to coast. Today, Evergreen Common Grounds is one of the
nation’s most significant funding channels for urban greening
work, ensuring Canada’s cities grow sustainably and flourish
through the 21st century and beyond.

Creat ing green s p ac e s
2006 Highlights
This year we continued our work of turning vacant lots into community gardens, greening
open spaces, creating habitat, and protecting interior and perimeter
urban greenbelts. Among our successes:
• Common Grounds awarded $460,000 to 86 groups stretching across the nation with support from
Wal-Mart Canada, Home Depot Canada and Unilever Canada. Projects supported ranged from helping create
a green roof and organic farm (in Laval, Quebec) to helping restore wetlands (in Halifax).
• We helped create a community garden in Winnipeg dedicated to reintroducing indigenous food plants
important to the cultural and spiritual wellbeing of First Nation peoples;
• We partnered with University of Toronto’s Scarborough campus to develop an environmental
restoration and education program offering hands-on learning experiences for students and youth
in the local community;
• We worked with the Newfoundland and Labrador Legacy Nature Trust in St. John’s to conserve
unique populations of rare lichen through research activities and the design of an effective public
education program;
• We compiled and published Working With Local Government: A Study of Municipal Environmental Volunteer
and Partnership Programs in Canada, profiling best practices related to environmental volunteer and
partnership programs in Canadian municipalities.

Improving Canadians’
health and well-being

Evergreen

The health of Canada’s cities
depends on our ability to
sustain “breathing space”
for our minds and bodies
amid the pressure of ongoing
urban development.
Evergreen firmly believes
that we must create urban
landscapes that reflect our
cultural diversity and
make nature more accessible
to everyone, regardless of
geography, culture or income.
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Over the past 15 years, Evergreen
Common Grounds projects have:
• improved environmental
health and biodiversity;
• increased healthy habitat
for native birds, butterflies
and other insects;
• increased biodiversity through
the use of native plant
species;
• helped eliminate the need for
chemical pesticides, fertilizers
and herbicides;
• demonstrated first-hand the
natural world and the
ecological processes which
support it;
• strengthened community
ties by fostering a sense of
cooperation and instilling
feelings of pride and
stewardship;
• fostered a sense of individual
empowerment—people
learn that they can make a
difference to the health of
their community and the
environment.

Toyota Evergreen Learning Grounds
Studies indicate that school children spend an average of 25% of
the school day outside yet school grounds are seldom designed
with learning in mind. Too often school grounds are covered
solely by asphalt, concrete, or turf grass, and are surrounded by
chain link fencing. These windswept, treeless “deserts” represent a
waste of significant educational resources.
Evergreen aims to change that. Our mission is to help students
develop a hands-on relationship with the natural world while
educating them about the importance of protecting and
celebrating it. By planting trees, shrubs and wildflowers, planning
meadows or ponds, and creating murals, sculptures, vegetable
gardens and other theme areas, learning opportunities literally
come alive.

greening our s ch o o l s
2006 Highlights
We continued our work of bringing nature to school grounds across Canada, assisting
teachers, schools and boards in creating outdoor classrooms providing healthy and safe
places to play, learn and develop a genuine respect for nature and each other. This year we:
•

Renewed our partnership with Toyota Canada for another three years;

•

Distributed more than $265,000 in grants to 132 schools across Canada;

•

Through our Learning Grounds Associates, we helped 280 schools design and implement outdoor
classrooms and gardens;

•

Funded and published Dr. Anne Bell and Dr. Janet Dyment’s “ground-breaking” Grounds for Action:
Promoting Physical Activity through School Ground Greening in Canada;

•

Secured funding from BMO Financial Group to develop and launch our first three-day Outdoor Classroom
Teacher Training Institute for August 2007.

Engaging students, for
today... and tomorrow

Brian Hydesmith

We make nature education fun
and engaging because we want
to plant the seeds of ecological
stewardship in the next
generation.
That’s why Evergreen helps
create inviting, dynamic school
grounds with diverse natural
features that will nourish
body, mind and spirit every
day—for students, teachers, and
neighbouring communities alike.

Over the past 15 years the Toyota
Evergreen Learning Grounds
program has:
• motivated and supported
schools in bringing nature to
their school grounds;
• assisted teachers and schools in
creating outdoor classrooms;
• developed a network of
associates across Canada;
• provided hands-on help
to schools to design and
implement outdoor classrooms
and gardens;
• supported teacher training;
• fostered positive government
relations;
• offered intensive support to
high-needs schools;

Frank Gasparik

• created an award-winning
Native Plant Database;
• developed focused initiatives to
involve Toyota Dealers in local
school greening projects.

Evergreen Home Grounds
Ecological design is about creating gardens that—through
sensitive design and simple maintenance practices—improve the
natural environment, enhance human health and add value to
your neighbourhood.
Across the country, naturalized gardening is a growing
phenomenon. Evergreen Home Grounds is attracting people of all
ages seeking to learn about the natural world by working with
natural landscape patterns, right at their doorstep. We believe
naturalization begins at home; whether you rent or own your
home, have a huge expansive lawn or a balcony garden. It is
about the knowledge and the desire to bring about change.

INSPIRING IN D I V I D U A L s
2006 Highlights
This year we furthered and deepened the link between individuals and their natural
environs, enabling, educating and empowering them to naturalize their own gardens and
yards. Among our successes:
•

Performed 252 consultations in Vancouver-area homes through the Lawn and Garden Smart program;

•

Expanded our services to include garden design and installation;

•

Conducted service evaluations demonstrating that consultations led to reduced water and chemical
pesticide and herbicide use, increased planting of drought tolerant plants and those that naturally attract
beneficial insects and wildlife, and switching from gas to electric or push reel mowers;

•

Established partnerships with Richmond, Coquitlam and the District of West Vancouver to use Lawn and
Garden Smart services as part of their water conservation and waste management education programming;

•

Launched a feasibility study on introducing Lawn and Garden Smart services to Calgary.

Empowering Canadians
to bring nature home
Evergreen’s work has
demonstrated time and again
that when people are involved
in the process of creating and
maintaining green spaces, they
will continue to protect and care
for it.
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Nowhere is this more true than
in their own homes where people
are creating personal spaces that
meet their needs.

Evergreen Home Grounds was
created specifically to encourage
environment-friendly practices on
the home landscape. We offer:
• a wide range of useful resources
specific to each region of
Canada;
• print and on-line articles, books
and other materials;
• lists of local sources for the
plants and materials needed to
get started;
• our award-winning searchable,
region-specific Native Plant
Database;
• tips and techniques developed
in concert with our television
media partner HGTV;
• in BC, the Evergreen Lawn and
Garden Smart consultation
service to homeowners and
renters wanting to create
natural, pesticide-free
landscapes.

Evergreen Brick Works

will be a dynamic place
that adapts and grows to meet new urban challenges. It will be a
centre for innovation and fresh thinking that will inspire future
generations to rethink their place in the world.
Evergreen is transforming Toronto’s historic Don Valley Brick
Works factory from an underused, deteriorating collection of
buildings into a thriving environmentally based community centre
that engages visitors in diverse experiences connected to nature.

Changing the l a n d s ca p e
2006 Highlights
Evergreen Brick Works, still in its infancy, nonetheless made great strides this year. We
have been busy laying a solid foundation for the extraordinary transformation to occur
over the next several years. Among the important steps forward that we have taken:
•

Completed our preliminary master plan;

•

Selected lead architects and landscape architects—Joe Lobko Architect Inc and du Toit Allsopp Hillier
respectively—to animate our vision for this unique site;

•

Hosted more than 5,000 participants at community events ranging an Aboriginal Spring Ceremony to a
Harvest Family Fun Day as well as gardening and rope-climbing workshops;

•

Worked with local volunteers, corporate, community and youth groups to plant trees in the spring and
wildflowers in the fall as part of our Community Stewardship Activities;

•

Launched a bi-weekly “Walks and Talks” series on topics such as ecological conservation, native species
identification and the geological significance of the site.

Creating a centre of
innovation, education
and experience
Cultivating a culture of nature
requires the active participation
of individual Canadians in an
educative experiential journey.

Paula Bryk

Evergreen Brick Works will
empower Canadians to learn
about, witness and foster the
role of nature in our society.
Evergreen’s role is to inspire
them with the possibilities and
show them how to get involved.

Imagine a special place right
in the heart of your city, an
innovative centre where:
• native trees and plants are
grown to support the greening
of schools, parks, waterfronts
and residential landscapes
across Toronto;
• visitors can enjoy nature walks,
see deer, great blue herons,
perhaps a hawk soaring above;
• kids can explore Toronto’s
ravine system and develop
a genuine respect and
understanding of nature;
• gardeners can be inspired to
start their own natural garden
at home;
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• everyone can buy locally grown
fruits and vegetables directly
from the farmers who grew
them.

Financials
Evergreen
Statement of Financial Position
December 31, 2006
2006

2005

ASSETS
CURRENT
Cash
Short term investment
Accounts receivable
Prepaid expenses

$

CAPITAL ASSETS
DEFERRED COSTS
$

221, 127
636, 528
493, 144
36, 463
1, 387, 262
120, 642
2, 988, 857
4, 496, 761

$

414, 288
83, 863
498, 151
3, 612, 615
4, 110, 766

$

$

325, 683
969, 875
221, 115
27, 624
1, 544, 297
130, 939
1, 176, 572
2, 851, 808

LIABILITIES AND NET ASSETS
CURRENT
Accounts payable and accrued liabilities
Deferred revenue

$

DEFERRED CAPITAL CONTRIBUTIONS

NET ASSETS
Invested in capital assets
General
$

120, 642
265, 353
385, 995
4, 496, 761

$

On behalf of the Board:

Geoffrey J. Cape
Executive Director

George Dark
Chair, Board of Directors

194, 692
430, 667
625, 359
1, 876, 000
2, 501, 359

130, 939
219, 510
350, 449
2, 851, 808

Evergreen
Statement of Operations
Year ended December 31, 2006
2006

REVENUE
Corporate
Government
Foundations
Donations-in-kind
Service fees
Individual donations and other

2005

$

2, 032, 725
315, 773
640, 812
30, 695
197, 174
502, 169
3, 719, 348

$

1, 841, 604
318, 309
601, 740
102, 790
116, 776
485, 034
3, 466, 253

$

1, 759, 672
1, 293, 732
158, 965
112, 424

$

1, 479, 128
1, 435, 120
196, 167
77, 893

EXPENSES
Salaries and fees
Program
Events
Travel and transportation
Administration
General, administrative and office supplies
Occupancy
Professional and consulting fees
Depreciation
Excess of revenue over expenses

$

194, 570
101, 043
32, 293
31, 103
3, 683, 802
35, 546

153, 319
79, 155
15, 631
24, 976
3, 461, 389
4, 864

Financials

Board of Directors
Hon. David Crombie, Honorary Chair
President and CEO, Canadian Urban Institute
George Dark, Chair
Partner, Urban Strategies Inc.
Leith Moore, Vice Chair
Vice-President, The Sorbara Group
Dominique Barker, Director
Vice-President, Credit Suisse First Boston Canada Inc.
Cameron Charlebois, Director
Advisor, Telemedia Development Inc.
Krista Kerr, Director
Vice President & C.O.O., Kerr Financial Corporation
Dr. Richard Kool, Director
Program Manager, Master of Arts in Environmental Education
& Communication, Royal Roads University, Science,
Technology and Environment Division
Jennifer Martin, Director
Director, Visitor Experience, Ontario Science Centre
Kevin McLaughlin, Director
President, AutoShare – Car Sharing Network Inc.
Dianne Saxe, Director
President, Saxe Law Office
Craig Strong, Director
President, Good Capital
Dr. Frances R. Westley, Director
Director, Gaylord Nelson Institute for Environmental Studies,
University of Wisconsin – Madison

Thank you to the following
institutional funders for helping
make our cities livable in 2006.
NATIONAL TITLE PARTNER
Toyota Canada Inc. and its Dealerships
NATIONAL MEDIA PARTNERS
Canadian Gardening
Magazine/Transcontinental Media Inc.
HGTV/Alliance Atlantis
SPONSORS
$250,000–$499,999
Wal-Mart Canada Corp.
$100,000–$249,999
BMO Financial Group
Home Depot Canada
Unilever Canada
Zig
$50,000–$99,999
British Columbia Transmission
Corporation
Starbucks Coffee Company
Vancity
Under $10,000
Small Potatoes Urban Delivery
North Shore News
DONORS
$100,000+
City of North Vancouver
City of Toronto, Parks, Forestry
and Recreation
The Ontario Trillium Foundation
$50,000–$99,999
AVEDA
Canadian International
Development Agency
Environment Canada, EcoAction
RBC Foundation
Suncor Energy Foundation
Anonymous
$25,000–$49,999
Imagine Canada, Knowledge
Development Centre
Miziwe Biik Aboriginal Employment
and Training Centre
TD Friends of the Environment
Foundation
$10,000–$24,999
CCL Industries Inc.
The Chawkers Foundation
City of Edmonton
Coast Capital Savings
Collega Inc.

ECO Canada
The EJLB Foundation
Franklin Templeton Investments
Green Street
Manulife Financial
The McLean Foundation
The Northpine Foundation
Parks Canada
The Printing House Limited
Public Health Agency of Canada
Teekay Shipping (Canada) Ltd.
Toronto Region Conservation
Town of Richmond Hill, Parks,
Recreation and Culture
Vancouver Board of Parks and Recreation
Vancouver Foundation
The Winnipeg Foundation
$1,000–$9,999
Advance Salon & Spa Inc.
Cambridge and North Dumfries
Community Foundation
CIBC
City of Surrey, Parks, Recreation & Culture
City of Toronto, Supporting Communities
Partnership Initiative
The Community Foundation of Oakville
Design Centre for Sustainability
District of West Vancouver
Diva Hair Salon Spa
Diva SalonSpa Northland
dmg world media
Environment Canada, Georgia Basin
Action Plan
Environment Canada, Habitat
Stewardship Program
Environmental Fund of British Columbia
Grand River Conservation Foundation
Happy Planet Foods Inc.
The Hay Foundation
Hill & Knowlton
Human Resources and Social
Development Canada
The John & Marian Taylor Fund, at the
Toronto Community Foundation
The John and Pat McCutcheon
Charitable Foundation
Kaatza Foundation
Lees and Associates
Max Bell Foundation
Mountain Equipment Co-op
Ontario Ministry of Natural Resources
Parc Downsview Park Inc.
Planeterra Foundation
Progressive Intercultural Community
Services Society
Public Conservation Assistance Fund
Red Bloom Salon
The Rock Salon & Spa Inc.
Rouge Park
Siegwerk Canada, Inc.

Small Potatoes Urban Delivery
Swizzlesticks Salon Spa
Township of Uxbridge
Tracy Betel Fund, at the
Vancouver Foundation
University of Toronto Mississauga
Whole Foods Market
Wills & Co. Media Strategies Inc.
Zeller Family Foundation
Anonymous

Evergreen thanks the following
donors and partners for their
generous contributions to
Evergreen Brick Works.
FOUNDING PATRONS
Robin & David Young
PUBLIC FUNDERS
The Government of Canada
Ontario Heritage Trust
SITE PARTNERS
City of Toronto
Toronto and Region Conservation
FOUNDING PARTNERS
CIBC
The Davies Charitable Foundation
Federation of Canadian Municipalities
(Green Municipal Enabling Fund)
Hamilton Community Foundation
-The Young Fund
The Michael Young Family Foundation
The Salamander Foundation
T. R. Meighen Family Foundation
Anonymous
DONORS
$3,000,000
Robin & David Young
$150,000–$499,999
CIBC
Federation of Canadian Municipalities
(Green Municipal Enabling Fund)
Estate of Margery J. Warren
Hamilton Community Foundation
- The Young Fund
Nancy and John McFadyen
The Salamander Foundation
T.R. Meighen Family Foundation
Anonymous (1)
$50,000–$149,999
Ashoka
Bealight Foundation
Fiona and David Berry
Capital One
The Max Clarkson Family Foundation

The Davies Charitable Foundation
Mrs. Robertson Davies
Donner Canadian Foundation
The Kresge Foundation
Helen McCrea Peacock Foundation,
at the Toronto Community Foundation
Sandy and Bart MacDougall
Richard D. Phillips
Valerie and Andrew Pringle
Jennifer Surridge
Jennifer and Kenneth Tanenbaum
The Tony Taylor Memorial Fund
Toronto Atmospheric Fund
$10,000–$49,999
Susanne and Bruce Alexandor
Autoshare - Car Sharing Network Inc.
Pierre Bertrand
Petra and Shawn Cooper
Credit Suisse
Krista Kerr
Valerie Laflamme & Geoff Cape
Edward S. Long and Family
Susan McArthur
Leith R. Moore
The Northpine Foundation
David Purdy
Lewis Reford
Heather Crawford, Lawrence Ritchie
and Family
Dr. Dianne Saxe
Morden Yolles
Jane and Eb Zeidler
IN-KIND SUPPORT
Blake, Cassels & Graydon LLP
Boston Consulting Group
Dianne Saxe Environmental Law
JC Williams Group
McKinsey & Company
Watt International
ZiG
The 215 Centre for Social Innovation

Evergreen would like to
thank our Program Partners
for their support.
2006 Program partners
Bridgepoint Health
Eva’s Phoenix
FoodShare
Gardiner Museum of Ceramic Arts
Jamie Kennedy Kitchens
Merchants of Green Coffee
Moorelands
Outward Bound Canada
University of Toronto’s Health Knowledge
Lab, Centre for Effective Practice
YMCA of Toronto
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evergreen.ca
Head Office 355 Adelaide St. W., 5th Floor, Toronto, ON, Canada M5V 1S2 Tel: 416-596-1495 Fax: 416-596-1443
British Columbia Office 404-134 Abbott St., Vancouver, BC, Canada V6B 2K4 Tel: 604-689-0766 Fax: 604-669-6222
Alberta Office 223-12 Avenue SW, Suite 208, Calgary, AB, Canada T2R 0G9 Tel: 403-454-4254
info@evergreen.ca 1-888-426-3138 Toll free in Canada
To make a donation please call 1-888-426-3138
Evergreen adheres to the Ethical Fundraising and Financial Accountability Code of Imagine Canada. Donations are tax deductible. Charitable Registration Number: BN 131815763 RR0001

